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Pathways for Promoting Fuzhou Jasmine Tea Brand Building through Globally \

Important Agricultural Heritage Systerr\



¥ <

o NAREEFRIINIEFHIF AEREZ R IEF (GIAHS) |, (B
H|xE

EEEMNEXTHRRAICRmEINERIRE. BUNMESIE
BT, BEAGIAHSXIIRFHRFmmanh MERVERE, DITENRFIER
RYRRRIAAE, [hSESE. R, [ERIZNEMIZRISS.

o This study aims to explore how to make better use of globally important agricultural cultural heritage
(GIAHS) to promote the construction and development of jasmine tea brand in Fuzhou, China.
Through literature and cases, the importance of GIAHS to enhance the brand value of agricultural
products was summarized, and the brand characteristics, history and culture, product characteristics,
traditional technology and market prospects of Fuzhou Jasmine tea were analyzed.
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¢ Discuss how Fuzhou makes good use of GIAHS "golden signboard”. Summarize a set of GIAHS to
promote brand building in Fuzhou. This paper analyzes the advantages and disadvantages of GIAHS in
brand building and application, and puts forward development suggestions for the protection and
development of other agricultural cultural heritage.
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Jasmine cannot leave Fuzhou. During the Western Han
Dynasty, jasmine came to Fuzhou as a spice from ancient
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Jasmine is native to Persia. The earliest account of jasmine
in China comes from the Jin Dynasty's "Southern Vegetation®,

which mentions that the grain in South Vietnam is tasteless and all flowers are not fragrant, but jasmine is
particularly fragrant. Based on the author's birth and death years, jasmine has been cultivated in China for more
than two thousand years.
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In the Song Dynasty, Fuzhou

was already the capital of the

city of Jasmine.
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In the Southern Song Dynasty, when litchi went on the market, it was also the time for jasmine to bloom.
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Jasmine tea was born in the Song Dynasty when Chinese

medicine fully recognized the aroma and health care function of
tea. According to historical records, Fuzhou jasmine tea
scenting can be traced back to before the Southern Song

Dynasty, with a history of more than 800 years.
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The unique quality of Fuzhou Jasmine tea is determined by its scenting process. The basic principle of the process is to use the
aroma of jasmine and the adsorption characteristics of tea, through a series of operations, so that the flower and tea are perfectly
integrated to achieve the effect of smelling flowers.
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Until the Ming Dynasty, the processing technology of jasmine tea had developed

greatly, and the traditional process of scented tea tended to mature. Xu Bo

recorded in Ming Tan that "the people in Fujian mostly lived in the genus Jasmine,
Yue Tea (Yue Tea)." "Fuzhou Fu Chronicle" records, "Ming Wanli period, Fuzhou
produced jasmine tea."
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The scenting process of Fuzhou jasmine tea was selected into
the representative list of intangible cultural heritage of humanity
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Every family grows jasmine
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Fuzhou was once a world tea port
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The earliest machine-made tea area in Chinese history
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In 1985, the Fuzhou municipal government
designated Jasmine as the city flower.
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By the 1960s, Fuzhou jasmine tea had been sold to
22 countries and regions.
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In 1972, during Nixon ‘s visit to China, Fuzhou jasmine tea was used by Chairman Mao to receive President Nixon.
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Fuzhou Jasmine Tea also has geographical indication certification trademark, product protection mark of

origin, geographical indication of agricultural products, and its origin, quality and reputation are protected
by law.
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With Fuzhou roasted green tea as raw material and jasmine flowers in Fuzhou as scenting material,
the tea has a fresh and lasting aroma, mellow and fresh taste, bright yellow and green color, and
tender and soft leaf base, making it the best jasmine tea in the world.
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Fuzhou jasmine tea is divided into special grade, fragrant grade, spring grade, silver grade, and special tea above
silver grade according to sensory indicators.
A
i

B2, BEEE, IFFRK, BIW=E

o RIE
BEREKER, 28XEBRESE, HEBEI=

°*ER
BEERNE—
¢ HiBE K

BEEEMNRFACKRNINKEGE, T8X, TRK, &m
mRRARVERTIN, FERER, ARFEEF0F




2.muhEIR—— @M e A

Fuzhou's City Gold Business Card
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Globally important Agricultural Cultural Heritage" by the Food and
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tea was selected into the first batch of protection lists of China-Europe
Geographical Indications; In 2022, traditional Chinese tea-making
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traditional cultural symbol of Fuzhou, and has become the city's golden
card that can best reflect Fuzhou's Marine culture and sea silk culture.
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Globally Important Agricultural Heritage Systems

Jasmine and Tea Culture System of Fuzhou City, China

fied as a Globally Important Agricultural Heritage System for present and future generations.
s system provides an outstanding contribution to promoting food security, biodiversity,
hdigenous knowledge and cultural diversity for sustainable and equitable development.

29 April 2014
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Prof Li Wen Hua
Chair, GIAHS Stecring Committee

GIAHS .
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In April 2014, Fuzhou Jasmine and Tea Culture System was listed as a

globally important agricultural cultural heritage protection project by
the Food and Agriculture Organization of the United Nations.
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GIAHS Promotes Brand Development - Fuzhou Solution
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¢ As a heritage project recognized by the%od and

Agriculture Organization of the United Nations, GIAHS
has a high level of international recognition and
influence. The rich agricultural biodiversity, the wisdom
and practice of harmonious coexistence between
humans and nature, sustainable agricultural
development, and ecological protection provide
unique value for brand building. But the protection of
GIAHS is a dynamic management process that requires
constant adaptation to environmental and socio-
economic changes, which puts higher demands on
brand building. Specifically, the brand awareness and
influence of individual heritage sites still need to be
improved, and the integration and optimization of
resources are still insufficient, and a unified and strong
brand effect has not been formed.
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o As a successful case of GIAHS, Fuzhou has concluded a plan to use GIAHS status for Fuzhou Jasmine
tea public brand building through practice, effectively promoting local economic development and
farmers' income. This plan includes the whole process management of Fuzhou Jasmine tea from
planting, processing to sales, to ensure that every link can reflect the quality requirements of GIAHS.
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Make good planning guidance Strengthen policy support Continuous promotion and publicity
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Introduce regulations for

the protection of cultural

heritage
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Every year, Fuzhou Jasmine Tea King Competition,

Cultural Festival, International Tea Day celebration

and other activities are held.
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Recommend and select 17

municipal level intangible
cultural heritage inheritors of
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Promote culture, inherit craftsmanship, improve quality, and continuousl fermentation ESCUEEI.

increase the construction of professional talent team.
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Create standardized pilot projects
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Fuzhou Jasmine Tea is a representative work of Global Important Agricultural Heritage (GIAHS), and its value is not only

reflected in the quality of the tea itself, but also in how to maximize the value of this heritage through a series of brand

strategies.
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Erect a plaque to mark a stone tablet
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In the core production area of Fuzhou jasmine tea, symbolic signs and stone

tablets have been erected, not only showcasing the geographical scope and

characteristics of Fuzhou jasmine tea, but also conveying its honor and

responsibility as a globally important agricultural cultural heritage.
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Design a unified product LOGO
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FUZHOU 89/1000sLRT &9 ¥ %i¥ The packaging design of Fuzhou jasmine tea incorporates the GIAHS logo,
J’ESRIH\_E TEA reflecting its unique cultural and historical background through specific patterns and color

combinations, allowing consumers to quickly identify it when choosing, and helping to build an

international and unified brand image.
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Globally Important Agricultural Heritage Systems

Jasmine and Tea Culture System of Fuzhou City, China
Is certified as a Globally Important Agricultural Heritage System for present and future generations. In order to ensure the autho r|ty and scarc |ty of the

This system provides an outstanding contribution to promoting food security, biodiversity,
indigenous knowledge and cultural diversity for sustainable and equitable development.

GIAHS logo, Fuzhou has explored and developed a

29 April 2014

/)fO«wéQ. ,Z’W strict set of authorization, use, and management
m“& o A e s standards. This includes conducting strict quality

GIAHS

logo to ensure that only Fuzhou jasmine tea that

audits on companies and products that use the GIAHS

meets certain standards can use this logo.
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Poverty Reduction Practice
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The jasmine tea industry in Fuzhou is not only a cultural symbol of the local area,
but also an important industry that promotes regional economic development and
helps farmers increase their income. The Fuzhou Municipal Government has
introduced a series of policies to support the jasmine tea industry, helping to revive
and develop the industry. This not only improves the quality and yield of tea, but
also drives the development of surrounding tea gardens and employment
opportunities for tea farmers. The poverty reduction practice of Fuzhou jasmine tea
industry will continue to develop, contribute to the global poverty reduction cause,

and contribute to rural revitalization.
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Story Marketing
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By utilizing the rich historical and cultural stories of Fuzhou jasmine tea,
cultural posters, manuscripts, promotional videos, micro films,
exhibition designs, etc. are created to showcase the planting, harvesting,
and tea making processes of jasmine tea, as well as its close relationship
with the lives of Fuzhou people. The story of jasmine tea as an
important global agricultural cultural heritage is told, allowing

consumers to feel the profound heritage and unique charm of the brand.
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Cross-border Cooperation
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Fuzhou actively promotes the innovative development of the jasmine
tea industry, meets the needs of young consumer groups, and enhances
the brand's fashion and market competitiveness. Cross border
cooperation with other industries, such as tourism, handicrafts, food,
etc., to develop complex products related to jasmine tea, such as
jasmine tea flavored candy, drinks, jasmine tea perfume, jasmine tea,

skin care products (tea facial mask), tea tourism, etc.
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International Market
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Fuzhou adopts a diversified marketing strategy to showcase to the
world the unique geographical, cultural, and ecological value of
Fuzhou jasmine tea certified by GIAHS. In the globalized market,

consumers are increasingly inclined to choose products with stories

and cultural backgrounds. Fuzhou vigorously promotes the

establishment of cooperative relationships between Fuzhou jasmine

tea enterprises and foreign retailers and distributors, promoting

Fuzhou jasmine tea to more countries and regions.
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¢ The success of Fuzhou jasmine tea provides important inspiration for the protection and
development of other agricultural cultural heritage. On the one hand, other heritage sites
should attach importance to the inheritance and protection of traditional agricultural
technologies, and maintain the uniqueness of their products; On the other hand, we need to
strengthen ecological environment protection and transform ecological advantages into
economic advantages; At the same time, it is necessary to actively use modern marketing
methods to enhance brand image and expand market share.
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