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A Study on Perceived Differences in Tourism Image of

Terraced Field and Tea Agricultural Cultural Heritage Sites
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Part 1

Background and Significance
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The importance of agricultural cultural heritage is
increasingly highlighted.
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9 There are limitations in the perception of tourism

image at agricultural cultural heritage sites.
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Significance/fFHRE X

® Expanding the field of research on the perception of
agricultural cultural heritage sites.
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@ Providing precise and distinctive strategic guidance for

the development of terraced field and tea tourism.
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Part 2

Methods and Approach

iE SRR



Research Subjects /| RV R

Terraced FEEHE
Yunnan Honghe Hani Rice Terraces System

Southern Mountain Rice Terraces System

Tea FHR3E
*Yunnan Puer Ancient Tea Garden and Tea Culture System
*Fujian Anxi Tieguanyin Tea Culture System

totaling nine scenic spots.
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Research Methods #s553E

Network text analysis method  m&sasix

» Data collection from travel websites Ctrip and

Mafengwo using the web crawler software Octopus.
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» Data processing and analysis using ROST CM6.
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Data Processing #{
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1. Data Screening %iEfik 2.Semantic Replacement &\ &it

» Terraced fields:3680 valid comments.
EHEEERITFIC /536805
» Tea: 2650 valid comments and 41

travelogues.
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Synonyms or related words are categorized.
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3.Establishing a custom word list
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» Including specific place names,
scenic spot names.
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4. Excluding common words
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Theoretical Foundation/ IE
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Part 3

Process and Content
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Cognitive Image Comparison Analysis iAfsstedir

Cognition
IAK _
High-frequency word category

analysis comparison
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High-frequency word category analysis comparison
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@ Tourism Attractions

@ Tourism Environment

® History and Culture

@ Tourist Behavior

G Tourist Perception

® Tourism Facilities and Services
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Emotion Comparison Analysis RS mdaxiiy
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_ Emotion category and
Emotion
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intensity comparison
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Emotion category and intensity comparison
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® Positive fiRisR: B High =y
® Neutral rhi % B General —e
® Negative ;HiRiER: B Moderate



Overall Image Comparison Analysis  =@mesdtioir

Social semantic network

diagram analysis comparison
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Core layer - Intermediate layer

- Edge layer
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Social semantic network diagram {T&1E W WEE
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Core attractions - Natural Tourism attractions - Cultural history
perception - Specific relationship and infrastructure - Specific relationship
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Conclusions
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Cognitive Conclusions \FI5HELEEE

Grand and Fresh and peaceful
spectacular natural  Environment

landscapes iR TR

BT E A S -

+ Leisurely and comfortable
Rich and colorful Tea culture experience
National cultures RARERAIF SRS
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The attention to terraced fields is

significantly higher than that of tea.
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Emotional Conclusions BR HZEE

tRHEH
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Terraced Fields

» Positive: Strong appreciation and
deep shock for the natural beauty.

» Negative: Often comes from the
actual experience not meeting
expectations.




Emotional Conclusions BRA HIZEIS

Tea

» Positive: More appreciation for its quiet
and relaxing atmosphere.

» Negative: Related to the degree of
commercialization and service quality.

AT S
TR BT SRR AR
it SR RIS RRR




Core attractions Focus on
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Overall image Terraced Fields

e
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Mainly sightseeing
: - gnd photography.
. Tourist behavior SRR
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Tea culture
exploration and

leisure experience.
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Focus on
experiential and

interactive.
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Part 5

Suggestions
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1.0ptimize tourism 2.Develop interactive

infrastructure, tourism products to provide
Create professional in-depth cultural

tourism services. experiences.
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4.Strengthen uggestions_3 Uncover the

connotation of
agricultural cultural

heritage and create

sustainable tourism ) .
festival brand stories.

practices. € and storles.
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environmental
protection and



Thank you for watching
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