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1 Research background

Under a digital background, the knownledge on how to enhance the brand equity of GIAHS products is
of great value and significance, as to build a new brand GIAHS pattern and to promote high-quality

development of the GIAHS regions

BFMUEFET, W7 ITGIAHS fi i ) , MMEH A & EGIAHSAE B, (R#AGIAHSHE MW EREXREAEER
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As of 2024, there are 31 provinces and municipalities directly under the central government of China
that have aknownledged their 188 GIAHS, of which 25 are recognized globally. On the contrary, only
three administrative regions at the same level, have not recognized GIAHS(See Table 1 and Figure 1).

2024 AR L, FEERAINMNE AT AET FERWGIAHSH £ & 51884, HFLRWGIAHSH E251, RH =
B RANAT B R 0% A A € GIAHS (k1. E1) .

Therefore, the good management of these 188 GIAHS brand assets is an urgent issue that needs to be
studied because of their significant value in regional cultural heritage, ecological diversity, and
sustainable economic and social development.
F o, o BT 188NGIAHS i i % 7=, M XM EA. £ SEHE. EHHAFETHFEAFZAENELL T
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1 Research background
Table 1 Distribution of GIAHS by Province in China

Number Province Name Quantity Proportion Number Province Name Quantity Proportion
1 Zhejiang  #iL 17 9.04% 17 Hubei ] 5 2.66%
2 Sichuan upl] 11 5.85% 18 Jilin & MK 5 2.66%
3 Jiangsu L7 10 5.32% 19 Liaoling qT 5 2.66%
4 Shandong I & 10 5.32% 20 Henan ME 5 2.66%
5 Hunan N 9 4.79% 21 Chongging #ZJX 5 2.66%
6 Jiangxi DA} 8 4.26% 22  Xizang i 4 2.13%
7 Yunnan =~ 8 4.26% 23 Shanxi W 78 4 2.13%
8 Hebei 4k 8 4.26% 24 Gansu H 4 2.13%
9 Anhui T 8 4.26% 25 Beijing b 4 2.13%
10 Guangdong /™ % 8 4.26% 26 Ningxia TH 4 2.13%
11 Fujian ZiE= 7 3.72% 27 Hainan Vi) 3 1.60%
12 Neimenggu W % & 7 3.72% 28  Tianjin R 2 1.06%
13 Xinjiang e 6 3.19% 29 Heilongjiang & #.T 2 1.06%
14 Guangxi J W 6 3.19% 30 shanghai L 1 0.53%
15 Shangxi 5 ¥ 6 3.19% 31 Qinghai H 1 0.53%
16 Guizhou M 5 2.66% Total 188 100.00%
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1 Research background
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Figure 1 Distribution of GIAHS provinces and municipalities in China

As shown in Figure 1, the geographical distribution
of GIAHS recognized by China includes developed
coastal areas (Zhejiang, Jiangsu, Guangdong,
Fujian), key investment areas in the western region
(Sichuan, Xinjiang), and adjacent provinces such as
Yunnan, the capital region (Hebei), Inner Mongolia,
central Hunan, Jiangxi, etc.

WwE R, M EAEWGIAHSH M3 o0 k%, @4 T
B REME (BT TH K. BRE) - AHE LR
AME (W) #58) BHELAM=E. g4E (Th) &
BN R A PHHE TEEFR R

Moreover, the number of GIAHS applications
approved domestically in China last year can be
predicted to increase in the short future.This
means that the management of GIAHS brand
assets needs to be particularly put on the agenda.
mE, M E E R E A E B GIAHS# & ¥ DA F BA
EFHHMBEEEHHANENEKNESL, W ERSE
GIAHS@: R e B A HFERE B A& LR
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2 Theoretical basis and research hypothesis-Empirical model framework 2 st 5 # & {8 % - 52 A Az 22

In the era of digital economy, the factors affecting the formation of agricultural product brand

equity mainly include Service Strategy, experience strategy, communication strategy, digital
characteristics and brand connotation

BFHEET, GIAHSHH m & &R R RO T E R EFECFRS KRG KRS, FHRE. KT
SRR 0 B N T o

Among the factors that influence the formation of brand assets of agricultural products in the
era of digital economy, this paper regards Service Strategy, experience strategy,
communication strategy, digital characteristics and brand connotation as second-order
variables, the concrete practice of these influencing factors is regarded as first-order variable.

FEGIAHS & J8 58 F= 0 s B v B R P, A SO IR A IR ek @ ek, BT AR Fn i 8 0 08 & 1R
SHAE, ERREYHEENEETREE N E.
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2 Theoretical basis and research hypotheses - Empirical Model Framework i3t 5 #F 5 k- 52 iE# A AE R

In the research model, consumers' perceptions of the GIAHS brand in the digital context, Lenovo and loyalty
are taken as the dependent variables of the model.GIAHS brand awareness is the degree to which consumers
can identify a brand as different from other competing brands. GIAHS brand Lenovo is a collection of GIAHS
brand-related memories that are currently in consumers' minds, GIAHS brand loyalty is the commitment
intention and behavior of consumers to make repeated purchases of GIAHS brand products in the future.
GIAHS brand awareness, Lenovo and loyalty can add value to GIAHS' branded products and enhance its
brand equity. GIAHS brand equity in the digital context, the influential factors of brand equity formation are

shown in Figure 1.

EFRER R, FH5HFE SR FME R T HWGIAHS i j# 7~ £ B A ko BB G AE A AL i B 2 &
GIAHS i j# A i W St H iR A Z i i 5 2 e £ R W EE

GIAHS & i B 28 72 4 th BUAE 8 5% & B o B9 AR GLAHS & AR KT 128 &R &

GIAHS i J# & 1% /2 H 5% & 2 R R IR 9 % GIAHS i 8 7= i 0t 2 2 W 35 09 AR I8 B 1/ ARAT 4 o
GIAHS d i IA %0 Bk 28 A 6 9 AE 9% 5L LGIAHS i 1 7= i (B3 1HL %E%GIAHS i

B F M F 7 T GIAHS & J# 5 7= T ik 19 % 7 B 3 A BT 7 o
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2 Theoretical basis and research hypotheses - Empirical Model Framework i3t 5 #F 5 k- 52 iE# A AE R
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Figure 2 Model framework for the formation of GIAHS brand assets and its influencing factors under the digital background
B2 7 L & T GIAHS & i 57 7= 7 ok R A %0 v T K B9 A B AR 2R
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2 Theoretical basis and research hypotheses - Research hypothesis

H1: GIAHS brand product service strategy can positively promote consumer brand awareness
H2: GIAHS brand product service strategy can positively promote consumer brand association
H3: GIAHS brand product service strategy can positively promote consumer brand loyalty

H1: GIAHS & & 7= & ik 452 o 58 45 IF 1] {8 3t 08 % 3 & A 40
H2: GIAHS & i 7= it R 45K o 56 4% IF 1 {2 378 % 3 b B
H3: GIAHS & & 7= & ik £ 52 o6 55 4% IF 1] 8 2t 08 5% 3 & 25,

H4: GIAHS brand product experience strategy can positively promote consumer brand awareness
H5: GIAHS brand product experience strategy can positively promote consumer brand association
H6: GIAHS brand product experience strategy can positively promote consumer brand loyalty

H4: GIAHS & i F= 5 AR 56 5% 8K G 4% 1F 1] 18 ¥t JH %% 3 & A 40
H5: GIAHS & i 7= 54K 56 5% BE 6 4% 1F 1) 18 9t 78 56 3 5 R B8
HG6: GIAHS & f# F= 5 4R 36 5% 8K 6 4% 1F 1] 18 2t 78 50 8 5 i R
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2 Theoretical basis and research hypotheses - Research hypothesis

H7:
H8:
H9:

H7:
HS8:
H9:

GIAHS brand product communication strategy can positively promote consumer brand awareness
GIAHS brand product Communication strategy can positively promote consumer brand association
GIAHS brand product Communication strategy can positively promote consumer brand loyalty

GIAHS i % 7= i 1 & S s B0 4% IE 18] R 2 VB 5% 2 i B A %0
GIAHS it Ji# = i 1 5 S B 16 4% IE 1) (R 2 VK 55 & i JR BX A8
GIAHS i % 7= i 1 5 5 s B0 4% IE 18] R 2 U8 5% 2 o 1 G I

H10: GIAHS brand product digital features can positively promote consumer brand awareness

H11
H12
H10:

H11:
H12:

: GIAHS brand product digital features can positively promote consumer brand association

: GIAHS brand product digital features can positively promote consumer brand loyalty
GIAHS i B = 5 40 7 RPAE 86 46 IE 1] (R 2 55 2 o JE A Jo
GIAHS i B 7= 5 40 7 RPAE 86 4% IE 1] R 274 5% & o B BX A8
GIAHS iz 1% = i 40 FFAE A6 %% IE 1] (R 2E 08 3% & o 8 X6
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2 Theoretical basis and research hypotheses - Research hypothesis

H13:
H14:
H15:

H13:
H14:
H15:

GIAHS brand product brand connotation can positively promote consumer brand awareness
GIAHS brand product brand connotation can positively promote consumer brand association
GIAHS brand product brand connotation can positively promote consumer brand loyalty

GIAHS f f# 7= 5 5 14 980 B 4% IE 1] 1R SE 0 % 30 0 A &0
GIAHS % & 7= 5 5 B T B 4% IF 16 (R 3008 % 0 T M Bk A
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3 Research Design and Methods - Sample selection and data collection  #f 7 it 5 07 % -4 Ao £ 7n 4 i &

This study examines the data of products from 188 significant agricultural cultural heritages in
China (including 22 global ones) on Jingdong (https://item.jd.com) and the data from the
official websites of 15 global significant agricultural cultural heritages in Japan((See Table 2
and Figure 2- 4).

AR REBT P E 188N EE R Xk o (P22 EER Y CMUE ) P~ &R
(https://item.jd.com) &% 4E. UK HARISD2REE R Y AN E M Loy $ds (k2 E2-49,
T Z -4 GIAHS 4 b B 5 b i B8 5 7= A 52 B9 4R AT
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3 Research Design and Methods - Sample selection and data collection #7211 5 J7 i A Ak i 45 v 44 i &
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3 Research Design and Methods - Sample selection and data collection #7211 5 J7 i A Ak i 45 v 44 i &
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3 Research Design and Methods - Sample selection and data collection  #F 7 %1+ 5 J7 % -4 Aci 4 o H i &
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3 Research Design and Methods - Sample selection and data collection #7115 7% 4 Ac b 4 o B i &
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3 Research Design and Methods - Sample selection and data collection  #F 7 %1+ 5 J7 % -4 Aci 4 o H i &

AamNa Mg SEE EiatRE AmiH(6) FEFITRER

eEEE  BRINE) ATERTRE
TAETUK - 15124l &
()
)—‘u: f;? B | % ‘}2_ :{_ P& iﬁ_ i
| AL AN RE
ol NIAE AR SENE NERE
B s | =z |i2| R |x
B2 |%|o|a|w|%| 4 |k
R E: LR | B |E
& B 2| %
.
| |
. ®
BNFBUEES

s QB é§v:di;y




The 8th Conference of East Asia Research Association for Agricultural Heritage Systems (ERAHS) August 7th-9th 2024  Gifu Prefecture, Japan | 55 8 Jm AR Wih[X &\ e fbisi = k< (ERAHS) 8 A7—9H k& BHA

&?%%i?* H G |AHS&M§F%§&&§%"@§E@§E&&% An empirical study on the formation of GIAHS brand assets and their influencing factors under the background of digitalization

3 Research Design and Methods - Sample selection and data collection #7211 5 J7 i A Ak i 45 v 44 i &

M SEE ERtRE Eaai(6) AIEFTER

mN4A MIBS8%E EiatrE T (6) AIEHFITER

m AP H K
FREAE RAREE, RS XA R

W FAEHF K

W-N-G-M PR

’
2

)
7 : 4
SRS g




The 8th Conference of East Asia Research Association for Agricultural Heritage Systems (ERAHS) August 7th-9th 2024  Gifu Prefecture, Japan | 55 8 Jm AR Wih[X &\ e fbisi = k< (ERAHS) 8 A7—9H k& BHA

&$%%§T¢ H G |AHS%M§FE§&&§%"M§E@§&H% An empirical study on the formation of GIAHS brand assets and their influencing factors under the background of digitalization

3 Research Design and Methods - Sample selection and data collection #7115 7% 4 Ac b 4 o B i &

MESa%R SiafrE AL (6) AEFT AR MisSaE (R RN (6) AEFTER

445 9¢ 1 Hikz 28
BARPEEERKR, AoREHFH I

7B AR AF AL R AR ET , LR 4 H B
X, RETLTHFRHEBLER, B4AKRKM

— K A W) R k&g IR
U ENLE 2 AL BHEE ToOM. BRELFALE
BARIYT W B FRAHY  HEHTEE AR




The 8th Conference of East Asia Research Association for Agricultural Heritage Systems (ERAHS) August 7th-9th 2024  Gifu Prefecture, Japan | 55 8 Jm AR Wih[X &\ e fbisi = k< (ERAHS) 8 A7—9H k& BHA

ﬁ?{—tﬁ'i?* H G |AHS&H¢§F}F2&&§%"@§E@§E&H% An empirical study on the formation of GIAHS brand assets and their influencing factors under the background of digitalization
3 Research Design and Methods - Sample selection and data collection  #F 7 %1+ 5 J7 % -4 Aci 4 o H i &

MBSEE EatrE i (6) AIEFTEm

AEFTEm

B Sa%E EaRE a1 (6)

[ & KAk ]

[ 1% Ge AR Mk ]

“‘ .:\‘\3\ '\
ERKEWME, XHTH, EHENH
Whm Rz F.

H5180cmAA, L BEFHEL T ERIHG T X,
5, AlvbEE, PRk, RERHEE%.




The 8th Conference of East Asia Research Association for Agricultural Heritage Systems (ERAHS) August 7th-9th 2024  Gifu Prefecture, Japan | 55 8 Jm AR Wih[X &\ e fbisi = k< (ERAHS) 8 A7—9H k& BHA

&$%%§T¢ H G |AHS&M§F}F2&&§%"@§E@§E&&% An empirical study on the formation of GIAHS brand assets and their influencing factors under the background of digitalization

3 Research Design and Methods - Sample selection and data collection  #F 7 %1+ 5 J7 % -4 Aci 4 o H i &

sS85 EatRE BTN (6) FEF TR

N

|

| 23 .
’ - ==ﬂlLI.l.Ll.

! | 1 1 1 l T' i
| R oS _.*_n:_E_I.i_l__,,ﬁEi I
|

'-l—---—--_ ﬁnﬂf_"

- - __;,,,,.L_._—.,u——,

- —
—~=i: WJ_LLL_._-__
=t

[ m*mmamww

'-ﬂaME-iu-r Smage—— -

STV R/ NI TGS ) ) A S Y NI I GOSN IO NI IS of‘e? on/')\r)

AE @ FETARERAELFRLE
200549 wmemwn +mm>ux
BYPF &

2010 AE. @ 7 FERAE AL R R FIABK
AFRRRALE (FAO) “A
FERL AT (GIAHS) 7 .




The 8th Conference of East Asia Research Association for Agricultural Heritage Systems (ERAHS) August 7th-9th 2024  Gifu Prefecture, Japan | 55 8 Jm AR Wih[X &\ e fbisi = k< (ERAHS) 8 A7—9H k& BHA

&?%%i?* H G |AHS&M§F%§&&§%"@§E@§E&&§ An empirical study on the formation of GIAHS brand assets and their influencing factors under the background of digitalization

3 Research Design and Methods - Sample selection and data collection #7211 5 J7 i A Ak i 45 v 44 i &

N 4a MsSEE EatRE AT (6) RIS

AMESE%E EatrE T (6) AEFITREER

Bra7 % 4mEARRA
& AR RSB ER

TAAFERKER

| ARDIEL508

4853 (20134 1% )

}f e System

\
© —
No.0557
EAY
HLERKEARLE 5 RN KO
SN TSP e W (ERIBN LG o P S e 55
SRkl . WORGEE. (R BRI L: WAE. HIOAIRIT . DORIRA QD PO
sle [ | U AR S P 00 TR A B TR A kA W
l:p *!.k I * ] Hﬂ : A TRARTR 20 5 e T D0 A e
RARM, BRI FAum Y I AR ﬁ
M BRonane anasxs : =0y x
A-H RERE W8, 941015 % L ;
{ A
i S
A T I VY = 1 T FPVT T, o | 2 >4 z 3

JRHBAR AR




The 8th Conference of East Asia Research Association for Agricultural Heritage Systems (ERAHS) August 7th-9th 2024  Gifu Prefecture, Japan | % 8 Jm R Wih[X &\ e fbisir= k< (ERAHS) 8 A7—9H IKE HA

&?ﬂ%%—r\-qﬂ H G |AHS%M§F%§&&§%HH§E@§EEH¥?§ An empirical study on the formation of GIAHS brand assets and their influencing factors under the background of digitalization

3 Research Design and Methods - Sample selection and data collection #7815 77 % - A 4 An 4 i &
%2 HAML3AIRE BRI

PBEFA h B TEH REHEH 1R

i

)
ao

(s}

https://www.pref.ishikawa.jp/satoya

b 7 N/ H. &b 2% M
1 HE o0 L || Ll AIRRER R 20114568 oto-giahs/index.html
, s S https://www.city.sado.niigata.jp/site
- J S =] 3
2 k& IAETHEFED R L R e T T 20114F6 H Jgiahs/
3 40 DA B i g SR 20134F5 A https://www.chagusaba.jp/wp/archi
f IR AT ves/category/about
4 Rl ik D B D HERF & Refee 22 REAS IR 201345  http://www.giahs-aso.jp/
N - N N 7 * ] NP . = EH A -
. %%#%tfmmﬂvg<l%$% FHe D MK E N D0134E5H S HPIE - b6
6 IETEERE B ofik 5NN 20154£12H  https://giahs-ayu.jp/
7 AN - HUOWY AT A Rk b 20154E12H  >HPIZZH 5
o e s _ - https://takachihogo-shiibayama-
=] ﬁ‘ o i — A ;\A/E\ .
8 TR - MEE LI oD L I AR A s R 7 A = i 2015%F12 1 L e com/home-sc
Rt rlRE /K M B2E A X 2 5 TRIFEH ) DEFRIK e < -3
9 ML 25 A [N 2017411 A S>HPIZZ B 5
+2 13 N — ¢ N s \ § — =
10 s‘f[ﬂ*bé()\@fw‘%ﬁ%ﬂzia FEOHMEZ DN EbE R 201830  SHPIL= b6
D DJEH —
11 (2 LRI R R S 2 T A R 20184E3H  >HPIZZH 5
12 Ul SR 35k D B PR M S L 7 SRR T A T HIBR 20224FTH >HPIXZ H 5
. . 5 - NE I AE 2340 )
13 B2 WO CHINSRRERRSRY 25 W IR 20224ETH  SHPIXZ B
HEWY AT A

A AR CTIE2022211 A BIAE, LRRo1BHIASRE STV ET,


http://#
http://#
http://#
http://#
http://#
http://#

The 8th Conference of East Asia Research Association for Agricultural Heritage Systems (ERAHS) August 7th-9th 2024  Gifu Prefecture, Japan | % 8 Jm R Wih[X &\ e fbisir= k< (ERAHS) 8 A7—9H IKE HA

ﬁ?ﬂ_’,ﬁ'i‘l‘ﬁlﬂ H G |AHS&H§F*§&&§%"H§H@§&&% An empirical study on the formation of GIAHS brand assets and their influencing factors under the background of digitalization

3 Research Design and Methods - Sample selection and data collection 1 % % 1+ 5 J7 i - A 1 4 An A4l &

https://giahs-ayu.jp/

En e RERLEIRMEENEAE? | rEnE | @ x

@ %?;%EEJ I fih

= At‘tﬁ&iﬁiﬂﬁ?ﬁ?‘ﬁﬂ}ll@b&ttiE&UJiZnn#—'ﬂ'7U BYNR—IT 7€

P} 2024478288 (R) I [GIAHS& DA ]

KBS0 BE, , HRBEEEERARR)IO8] 0
BEDEE LT e YR THBEOEEIL K,
| AEOEE ) 75 FRRERNC,

A
| - | n\\ﬁ %ﬁ’\ckj BB BRNTHELBARY b
| ' - FyosrR—Y EHLET!

| bh % A 2024 TR168(0)~115298(8)
- o 2+ ARt ) «)
HRBREBEL (3 ERRR)I DML X WEB ¥+ 5 U —
About GIAHS Ayu of the Nagara River Gallery

I HL<E3 >

BERRRIIOEAD%HM BERRRIBW/—2 TR -BWEhbht

Blessings of the Nagara River GIAHS Ayu park Access

BLCRS > (wL N
.

FORAR - (=

e

HL<R3»

RRINODBH %2 F3




The 8th Conference of East Asia Research Association for Agricultural Heritage Systems (ERAHS) August 7t-9t" 2024  Gifu Prefecture, Japan | % 8 fa R &\ ikt k4 (ERAHS) 8 AT—9H IKE AKX

&?%%;T* H G |AHS%H§F*§&&§%"H§E@;E&% An empirical study on the formation of GIAHS brand assets and their influencing factors under the background of digitalization

3 Research Design and Methods - Sample selection and data collection  # % #% 1+ 5 J7 i A4 A 4 Ao 2048 i &
https://giahs-ayu.jp/giahs

7 K C 1O ©- | @A https//giahs-ayu jp/giahs 4 X v | @ sozmmmaaERRREsEsvs Q | B B B |
g - L[Fueme Zomusy Disacie PDeuE &@xess Dot D=ex Wak ) #8862

English[ 22 |

FoLHFREEEERRR)OBEIELDRBF v T Y —BP - TR

HRBRBEXBREORERR

@ %%?i’éﬁma)%

-
-

il
]
7
©

e
|

)7 k% > ’ : '
Pyl s
e =

FIL B>
Portugal

Z’\o’f P . i s J : ok ’r J E*:;;:::*

Spain Japan &
4
¥ : $ 7 'f U t°s/ #*
EO oy O e ; # Philippines Mexico
Morocco \.__éi B < 83 2T P b

Banglgdesh YL — *

N

T2 ) F»
Algeria

' R Z 32k =
' Sri Lanka

~ S

o A e D R
Tunisia

7 Z T EHREEFR -
UAE

TN T=-g
RY=7 Kenya
Tanzania (BFHAFETARESR)

/‘7




The 8th Conference of East Asia Research Association for Agricultural Heritage Systems (ERAHS) August 7th-9th 2024  Gifu Prefecture, Japan | % 8 Jm R Wih[X &\ e fbisir= k< (ERAHS) 8 A7—9H IKE HA

w$1‘tﬁi-l: l:F E G |AHS&H§§Fﬁ2}&&;%Hﬂ iﬂ‘];‘gﬁﬁﬁ?ﬁ An empirical study on the formation of GIAHS brand assets and their influencing factors under the background of digitalization

3 Research Design and Methods - Sample selection and data collection

https://giahs-ayu.jp/en-giahs

Kunisaki Peninsula Usa Site,
Oita

Kunisaki Peninsula

Usa Integrated Forestry,

Agriculture and
Fisheries System

Aso Site, Kumamoto

Managing Aso Grasslands
for Sustainable Agriculture

Takachihogo-Shiibayama Site,
Miyazaki

Takachihogo-Shiibayama
Mountainous Agriculture
and Forestry System

Nishi-Awa Site, Tokushima

Qs

Sado’s Satoyama in Harmony
with Japanese Crested Ibis

Noto Site, Ishikawa

Noto's Satoyama
and Satoumi

Site of the Upper

and Central Nagara River,
Gifu

Ayu of the

Nagara River System ¢

Nishi-Awa Steep Slope Land Agriculture System

River System

HomeGIAHS Ayu of the N.R SBlessingsWEB galleryAyu ParkAccess

Osaki Site, Miyagi

Osaki Kodo's Traditional
/ Water Management System
/ for Sustainable Paddy
; Agriculture

Site of Wasabi Cultivation, Shizuoka

Traditional Wasabi
v Cultivation in Shizuoka

Site of Kakegawa and its Vicinity, Shizuoka

Tea-grass Integrated System
in Shizuoka

Minabe Tanabe Site, Wakayama

Minabe-Tanabe Ume System

Ao R
E® 4 B F i

I XFME
Lodich Mol N
BMKERR

REARIR PR ith i

PR D IR D#EFF &
R R

=R
& T - M 38 Lidthisk

TR LD
Ly Pt B Ak

A, 750

FRET G 7 - AR EFRERE

BB LM
hPrEeHETHEEDR L

AR REEMIE
HEEORILESR

KB’ KRR/ EiRE
ARRRIO8

HEREEE

HFEB-HMOHR)IC
BEhdAaxL
RENVBY 2T

BBMHYRATL

IR K e i
Rl KR EE XX D

[Kig#H LD
ERAKERZXT LA

1L B IR IR B b 3

ok B 3 33k 0 J A 3 (G L A2
REBEZTL

HERbOSURIEE

BEKD SV OGRS
B A2k N
AEHSUVDESR-

FRRE R B EDH
BEOREZRE




The 8th Conference of East Asia Research Association for Agricultural Heritage Systems (ERAHS) August 7th-9th 2024  Gifu Prefecture, Japan | % 8 Jm R Wih[X &\ e fbisir= k< (ERAHS) 8 A7—9H IKE HA

ﬁ?ﬂ’,ﬁ'i‘l‘ﬂ“ EG |AHS&H§§F%§&&§%"@E§H@§&&% An empirical study on the formation of GIAHS brand assets and their influencing factors under the background of digitalization

3 Research Design and Methods - Sample selection and data collection % % i+ 5 J7 i -4 A2 4 A 24 i &

YaHOO! | sneslos X Q B% + &fEE

JAPAN

U177 Ef BHE MNBRN K UYL Ti-R B e

#9110,0001F 12 —>H

QERERIE/(—0 THRE

/E
O, Yahoo!ia%z
BRERID&OERZINTESD (16014) B
¥iem v WHIITHIE = g]
1 MESD—BTRA > R 2B IR EOBRARIITVBBANBOET, EMA> REDHSE g

BURMAIEAIROY A MOS0 [FSICEERM - ERAHDET ., TOMER - BHEERICDOVNT

BncR| KREME BRRERE/ RARE0D  KAEAEFEE TAU-100 BRER)I XABO

(#065~70g) ZREE.. FEOFEE (FkE=) .. CHERRERBIIAE.. MEOb= 2R 2%,

2,138 4,752 10,886 4,752M
X5 e S E S

1.5% 1@ 67M4EY
Yahoo!=> 3wt -
BRI



The 8t Conference of East Asia Research Association for Agricultural Heritage Systems (ERAHS) August 7th-9th 2024  Gifu Prefecture, Japan | 5 8 fm A Wih X R ki r= K4 (ERAHS) 8 A7T—9H & BHAX

w$1‘t§§-l: l:F E G |AHS&H§§Fﬁ2}&&;%Hﬂ ﬁﬂ‘];‘gﬁﬁﬁ?ﬁ An empirical study on the formation of GIAHS brand assets and their influencing factors under the background of digitalization

3 Research Design and Methods - Sample selection and data collection %7 % % i1 5 J7 i - A £ Fo 4 i di
EREBRIQEODOEGE—E IR - Yahoo! 3 v EV D

@] shopping.yahoo.co.jp, % m = X

<HETAY [ snsRES ERES Wi L.  ® gomicrosoft.com ® 0 YahootJAPAN (3 [N @ BEMST=N.. [ TRtEareEmE. [ SR ZRme..

FARE - Fery,
x@r %3’5&?}& E

ARRE gk + CRDDEME Q

TRERBIIDfS orzss

RORG 3784 n som v ¥ xEmE v 320

© FRERICDOVT | R1> NEFRRIBHRIE 2 B 5 SNnEY

IONUS

—FRAAXR7EAR10%D
R

SRR

HHTEEREN @

W 1,500M% H 1,500M% W 1,500M% W 50%5

Rephigre= TAU-100C BRERI AR B HRBEEEDE BRRRIIXA a5k HRREBERE BRARR/IXAH Bt SRFRICDZDREDR 1EFE1E

[ % = HPOIEFEE IKRSINE EHE ARIE 45 #0fit TAU-100C #OFit TAU-100C
W ERE% E EE & =l =5 1,115H +3ER
2¢10,380m 21 10,6411 21 10,641mH
BmifE 1,280
Emifiig 10,886 Emiftg  11,160M dmffiiE 11,160 RA> hE 165M8Y () 14%) v
R oM oS oM oS oM S
KA RS S06MHEY (B 5%) v KA RS 519FHEY (B 5%) v RA> hF S19A8Y (B 5%) v o - )
® SREELDS3 Ry h>avS
® EESRDFE RO ELO N ™ S&HRESTORE Yahoo!> 3 wE> - # RoomDesign

SkET5% LVIPZAY T %


http://#

The 8t Conference of East Asia Research Association for Agricultural Heritage Systems (ERAHS) August 7th-9th 2024  Gifu Prefecture, Japan | % 8 JE A THIX &b ikidif= K4 (ERAHS) 8 A7—9H IKE BAE

%?%%ET* B G |AHSE%H§§F%?E§&E%HM§H@§:EH§ An empirical study on the formation of GIAHS brand assets and their influencing factors under the background of digitalization

4 Research conclusion

Under a context of digitalization, the proportion of Chinese GIAHS products takes over 92% of JD
e-commerce platform (strong digital characteristics); the proportion of products is about 85%
(medium communication strategy and experience strategy); Amongst the GIAHS entreprises only
a few will include in their product’s introduction that they are part of the GIAHS brand (brand
connotation strategy is weak) and the service strategy is medium.The characteristics of the brand
equity of Japanese GIAHS enterprises: they pay more attention to the construction of brand
connotation, communication strategy and experience strategy.
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4.2 Countermeasures
To construct the management standard of the brand assets of Chinese GIAHS enterprises, it is

suggested to take attention to as a necessary chapter in the GIAHS declaration.At the same time,
adopt targeted strategies according to the different needs of GIAHS brand assets; in the digital
background of technology fluctuations and competitive intensity, GIAHS enterprises can use new
technologies such as machine learning to improve the operational efficiency of GIAHS products;
GIAHS enterprises need to continuously cultivate the GIAHS brand. Per example,The GIAHS
brand equity in Japan is of reference significance both in terms of marketing strategy, digital
characteristics and brand connotation.This study highlights that GIAHS brand equity plays a
positive role in leading the high-quality development of GIAHS regions.
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The following information is used as explanatory material
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