
*School of Economics and Management, Changsha University of Science and Technology, 

Changsha, Hunan, P.R.China; **Ritsumeikan University

数字化背景下中日GIAHS品牌资产形成及其影响因素的实证研究

长沙理工大学经济与管理学院 谢新梅* 冯萍* 立命馆大学 向语希**

An empirical study on the formation of GIAHS brand assets and their 

influencing factors under the background of digitalization

The 8th Conference of East Asia Research Association for Agricultural Heritage Systems (ERAHS)

August 7th-9th 2024 Gifu Prefecture, Japan

第８届东亚地区农业文化遗产大会（ＥＲＡＨＳ）８月７－９日 岐阜 日本



The 8th Conference of East Asia Research Association for Agricultural Heritage Systems (ERAHS) August 7th-9th 2024 Gifu Prefecture, Japan  |  第８届东亚地区农业文化遗产大会（ERAHS）８月7－9日 岐阜 日本

数字化背景下中日GIAHS品牌资产形成及其影响因素的实证研究 An empirical study on the formation of GIAHS brand assets and their influencing factors under the background of digitalization

数字化背景下，如何提升GIAHS产品品牌资产，对构建新型品牌GIAHS格局，促进GIAHS地域的高质量发展具有重要
的价值和意义。

Under a digital background, the knownledge on how to enhance the brand equity of GIAHS products is 

of great value and significance, as to build a new brand GIAHS pattern and to promote high-quality 

development of the GIAHS regions. 

2024年现在截止，中国国内有31个省直辖市认定了中国的GIAHS数量达到188个，其中全球的GIAHS数量25个，只有三
个同级别行政区域没有认定GIAHS（见表1、图1）。

As of 2024, there are 31 provinces and municipalities directly under the central government of China

that have aknownledged their 188 GIAHS, of which 25 are recognized globally. On the contrary, only

three administrative regions at the same level, have not recognized GIAHS(See Table 1 and Figure 1).

Therefore, the good management of these 188 GIAHS brand assets is an urgent issue that needs to be

studied because of their significant value in regional cultural heritage, ecological diversity, and

sustainable economic and social development.
因此，如何管理好这188个GIAHS品牌资产，在地域文化传承、生态多样性、经济社会持续可持续中实现其价值是当下
亟待研究的紧迫课题。

1  Research background
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Table 1   Distribution of GIAHS by Province in China

Number Province Name Quantity Proportion Number Province Name Quantity Proportion

1 Zhejiang 浙江 17 9.04% 17 Hubei 湖北 5 2.66%

2 Sichuan 四川 11 5.85% 18 Jilin 吉林 5 2.66%

3 Jiangsu 江苏 10 5.32% 19 Liaoling 辽宁 5 2.66%

4 Shandong 山东 10 5.32% 20 Henan 河南 5 2.66%

5 Hunan 湖南 9 4.79% 21 Chongqing 重庆 5 2.66%

6 Jiangxi 江西 8 4.26% 22 Xizang 西藏 4 2.13%

7 Yunnan 云南 8 4.26% 23 Shanxi 山西 4 2.13%

8 Hebei 河北 8 4.26% 24 Gansu 甘肃 4 2.13%

9 Anhui 安徽 8 4.26% 25 Beijing 北京 4 2.13%

10 Guangdong 广东 8 4.26% 26 Ningxia 宁夏 4 2.13%

11 Fujian 福建 7 3.72% 27 Hainan 海南 3 1.60%

12 Neimenggu 内蒙古 7 3.72% 28 Tianjin 天津 2 1.06%

13 Xinjiang 新疆 6 3.19% 29 Heilongjiang 黑龙江 2 1.06%

14 Guangxi 广西 6 3.19% 30 shanghai 上海 1 0.53%

15 Shangxi 陕西 6 3.19% 31 Qinghai 青海 1 0.53%

16 Guizhou 贵州 5 2.66% Total 188 100.00%

1  Research background
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Figure 1 Distribution of GIAHS provinces and municipalities in China
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As shown in Figure 1, the geographical distribution

of GIAHS recognized by China includes developed

coastal areas (Zhejiang, Jiangsu, Guangdong,

Fujian), key investment areas in the western region

(Sichuan, Xinjiang), and adjacent provinces such as

Yunnan, the capital region (Hebei), Inner Mongolia,

central Hunan, Jiangxi, etc.

如图1所示，从中国认定的GIAHS的地域分布来看，包括了
沿海发达地区（浙江、江苏、广东、福建）、西部重点投
入地区（四川、新疆）及相邻地云南、首都圈（河北）及
相邻地内蒙古、中部湖南、江西等省份。

而且，从去年中国国内通过认定的GIAHS数量可以预测以
后的申报数量在短时期内会呈现增长的趋势。也就意味着
GIAHS品牌资产的管理尤其需要提到日程上来。

1  Research background

1
1

Moreover, the number of GIAHS applications

approved domestically in China last year can be

predicted to increase in the short future .Th is

means that the management of GIAHS brand

assets needs to be particularly put on the agenda.
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2 Theoretical basis and research hypothesis-Empirical model framework

In the era of digital economy, the factors affecting the formation of agricultural product brand

equity mainly include Service Strategy, experience strategy, communication strategy, digital

characteristics and brand connotation

数字化背景下，GIAHS地的产品品牌资产形成的影响因素主要包括服务策略、体验策略、传播策略、数字
特征和品牌内涵。

理论基础与研究假设-实证模型框架

Among the factors that influence the formation of brand assets of agricultural products in the

era of digital economy, this paper regards Service Strategy, experience strategy,

communication strategy, digital characteristics and brand connotation as second-order

variables, the concrete practice of these influencing factors is regarded as first-order variable.

在GIAHS品牌资产形成的影响因素中，本文将服务策略、体验策略、传播策略、数字特征和品牌内涵看作
二阶变量，并将这些影响因素的具体实践看作一阶变量。
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In the research model, consumers' perceptions of the GIAHS brand in the digital context, Lenovo and loyalty

are taken as the dependent variables of the model.GIAHS brand awareness is the degree to which consumers

can identify a brand as different from other competing brands. GIAHS brand Lenovo is a collection of GIAHS

brand-related memories that are currently in consumers' minds, GIAHS brand loyalty is the commitment

intention and behavior of consumers to make repeated purchases of GIAHS brand products in the future.

GIAHS brand awareness, Lenovo and loyalty can add value to GIAHS' branded products and enhance its

brand equity. GIAHS brand equity in the digital context, the influential factors of brand equity formation are

shown in Figure 1.

在研究模型中，将消费者对数字化背景下的GIAHS品牌产生的认知、联想和忠诚作为模型的因变量。

GIAHS品牌认知是消费者能够识别该品牌与其他竞争品牌差异的程度

GIAHS品牌联想是指出现在消费者脑海中的和GIAHS品牌相关记忆的集合

GIAHS品牌忠诚是消费者在未来期限内对GIAHS品牌产品做出重复购买的承诺意向和行为。

GIAHS品牌认知、联想和忠诚能够实现GIAHS品牌产品价值增值，提升GIAHS品牌资产。

数字化背景下GIAHS品牌资产形成的影响因素如图1所示。

理论基础与研究假设-实证模型框架2  Theoretical basis and research hypotheses - Empirical Model Framework
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2  Theoretical basis and research hypotheses - Empirical Model Framework

图2 数字化背景下GIAHS品牌资产形成及其影响因素的模型框架

Figure 2 Model framework for the formation of GIAHS brand assets and its influencing factors under the digital background

理论基础与研究假设-实证模型框架
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H1：GIAHS品牌产品服务策略能够正向促进消费者品牌认知

H2：GIAHS品牌产品服务策略能够正向促进消费者品牌联想

H3：GIAHS品牌产品服务策略能够正向促进消费者品牌忠诚

H1: GIAHS brand product service strategy can positively promote consumer brand awareness
H2: GIAHS brand product service strategy can positively promote consumer brand association
H3: GIAHS brand product service strategy can positively promote consumer brand loyalty

2  Theoretical basis and research hypotheses - Research hypothesis

H4：GIAHS品牌产品体验策略能够正向促进消费者品牌认知

H5：GIAHS品牌产品体验策略能够正向促进消费者品牌联想

H6：GIAHS品牌产品体验策略能够正向促进消费者品牌忠诚

H4: GIAHS brand product experience strategy can positively promote consumer brand awareness
H5: GIAHS brand product experience strategy can positively promote consumer brand association
H6: GIAHS brand product experience strategy can positively promote consumer brand loyalty
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2  Theoretical basis and research hypotheses - Research hypothesis

H7：GIAHS品牌产品传播策略能够正向促进消费者品牌认知

H8：GIAHS品牌产品传播策略能够正向促进消费者品牌联想

H9：GIAHS品牌产品传播策略能够正向促进消费者品牌忠诚

H7: GIAHS brand product communication strategy can positively promote consumer brand awareness
H8: GIAHS brand product Communication strategy can positively promote consumer brand association
H9: GIAHS brand product Communication strategy can positively promote consumer brand loyalty

H10：GIAHS品牌产品数字特征能够正向促进消费者品牌认知

H11：GIAHS品牌产品数字特征能够正向促进消费者品牌联想

H12：GIAHS品牌产品数字特征能够正向促进消费者品牌忠诚

H10: GIAHS brand product digital features can positively promote consumer brand awareness
H11: GIAHS brand product digital features can positively promote consumer brand association
H12: GIAHS brand product digital features can positively promote consumer brand loyalty
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2  Theoretical basis and research hypotheses - Research hypothesis

H13：GIAHS品牌产品品牌内涵能够正向促进消费者品牌认知

H14：GIAHS品牌产品品牌内涵能够正向促进消费者品牌联想

H15：GIAHS品牌产品品牌内涵能够正向促进消费者品牌忠诚

H13: GIAHS brand product brand connotation can positively promote consumer brand awareness
H14: GIAHS brand product brand connotation can positively promote consumer brand association
H15: GIAHS brand product brand connotation can positively promote consumer brand loyalty
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3 Research Design and Methods

This study examines the data of products from 188 significant agricultural cultural heritages in

China (including 22 global ones) on Jingdong（https://item.jd.com） and the data from the

official websites of 15 global significant agricultural cultural heritages in Japan((See Table 2

and Figure 2- 4 ).

本研究选取了中国的188个重要农业文化遗产（其中22个全球重要农业文化遗产）中的产品在京东
（https://item.jd.com）的数据、以及日本15个全球重要农业文化遗产所在的官网上的数据(见表2 和图2-4)，
侧重分析GIAHS企业数字化品牌资产构建的特征。

- Sample selection and data collection 研究设计与方法 -样本选择和数据收集
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表2 日本的13个全球重要农业文化遗产

序号 認定サイト 所在地 認定年月 网址

1 能登の里山里海 石川県能登半島 2011年6月
https://www.pref.ishikawa.jp/satoya

ma/noto-giahs/index.html

2 トキと共生する佐渡の里山 新潟県佐渡市 2011年6月
https://www.city.sado.niigata.jp/site

/giahs/

3 静岡の茶草場農法 静岡県 2013年5月
https://www.chagusaba.jp/wp/archi

ves/category/about

4 阿蘇の草原の維持と持続的農業 熊本県 2013年5月 http://www.giahs-aso.jp/

5
クヌギ林とため池がつなぐ国東半島・宇佐の農林水産
循環

大分県 2013年5月 ≫HPはこちら

6 清流長良川の鮎 岐阜県 2015年12月 https://giahs-ayu.jp/

7 みなべ・田辺の梅システム 和歌山県 2015年12月 ≫HPはこちら

8 高千穂郷・椎葉山地域の山間地農林業複合システム 宮崎県 2015年12月
https://takachihogo-shiibayama-

giahs.com/home-sc

9
持続可能な水田農業を支える「大崎耕土」の伝統的水
管理システム

宮城県 2017年11月 ≫HPはこちら

10
静岡水わさびの伝統栽培－発祥の地が伝える人とわさ
びの歴史－

静岡県 2018年3月 ≫HPはこちら

11 にし阿波の傾斜地農耕システム 徳島県 2018年3月 ≫HPはこちら

12 峡東地域の扇状地に適応した果樹農業システム 山梨県 2022年7月 ≫HPはこちら

13
森・里・湖（うみ）に育まれる漁業と農業が織りなす
琵琶湖システム

滋賀県 2022年7月 ≫HPはこちら

日本では2022年11月現在、上記の13地域が認定されています。

3 Research Design and Methods - Sample selection and data collection 研究设计与方法 -样本选择和数据收集

http://#
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4 Research conclusion

数字化背景下，中国GIAHS企业的产品利用京东电商平台的比例92%（数字特征比较强）；输入直接关键词
能查到GIAHS企业的产品比例约为78.5%（传播策略和体验策略中等）；GIAHS企业的产品介绍中只有极少数
企业置入GIAHS品牌的介绍（品牌内涵策略比较弱）、服务策略中等。日本GIAHS企业的品牌资产的特征：
比较注重品牌内涵、传播策略与体验策略的构建。

Under a context of digitalization, the proportion of Chinese GIAHS products takes over 92% of JD

e-commerce platform (strong digital characteristics); the proportion of products is about 85%

(medium communication strategy and experience strategy); Amongst the GIAHS entreprises only

a few will include in their product’s introduction that they are part of the GIAHS brand (brand

connotation strategy is weak) and the service strategy is medium.The characteristics of the brand

equity of Japanese GIAHS enterprises: they pay more attention to the construction of brand

connotation, communication strategy and experience strategy.
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4.2 Countermeasures

To construct the management standard of the brand assets of Chinese GIAHS enterprises, it is

suggested to take attention to as a necessary chapter in the GIAHS declaration.At the same time,

adopt targeted strategies according to the different needs of GIAHS brand assets; in the digital

background of technology fluctuations and competitive intensity, GIAHS enterprises can use new

technologies such as machine learning to improve the operational efficiency of GIAHS products;

GIAHS enterprises need to continuously cultivate the GIAHS brand. Per example,The GIAHS

brand equity in Japan is of reference significance both in terms of marketing strategy, digital

characteristics and brand connotation.This study highlights that GIAHS brand equity plays a

positive role in leading the high-quality development of GIAHS regions.

构建中国GIAHS企业的品牌资产的管理标准，建议作为GIAHS申报书中必要的一章来予以重视。同时，根据

GIAHS品牌资产的不同需求，采用针对性策略；在技术波动和竞争强度的数字化背景下，GIAHS企业可以使用机

器学习等新技术，同时提升GIAHS产品运营效率；GIAHS企业需要持续培育GIAHS品牌；日本的GIAHS品牌资产

无论是营销策略、数字特征及品牌内涵上都具有借鉴意义。本研究强调了GIAHS品牌资产对于GIAHS地域的高质

量发展具有积极的正向引领作用。



*School of Economics and Management, Changsha University of Science and Technology, 

Changsha, Hunan, P.R.China; **Ritsumeikan University

数字化背景下中日GIAHS品牌资产形成及其影响因素的实证研究

长沙理工大学经济与管理学院 谢新梅* 冯萍* 立命馆大学 向语希**

An empirical study on the formation of GIAHS brand assets and their 

influencing factors under the background of digitalization

The 8th Conference of East Asia Research Association for Agricultural Heritage Systems (ERAHS)

August 7th-9th 2024 Gifu Prefecture, Japan

第８届东亚地区农业文化遗产大会（ＥＲＡＨＳ）８月７－９日 岐阜 日本



以下资料是用来做说明材料用的

The following information is used as explanatory material



云南
广西

陕

河北

山

苏

甘肃

图2 中国全球重要农业文化遗产省直辖市分布情况
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图2 浙江重要农业文化遗产分布
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4

① 湖州桑基鱼塘系统|2013

② 德清淡水珍珠传统养殖与利用系统|2014

③ 安吉竹文化系统|2015 

④ 吴兴溇港圩田农业系统|2017

湖州

1

杭州

1

① 青田稻鱼共生系统|2013

② 庆元香菇文化系统|2014

③ 缙云茭白—麻鸭共生系统|2021

金华

绍兴

嘉兴

宁波

台州

温州

衢州

丽水
3

1

1

1

1

① 仙居杨梅栽培系统|2015

② 云和梯田农业系统|2015

③ 黄岩蜜橘筑墩栽培系统|2020

④ 天台乌药林下栽培系统|2023

① 东阳元胡水稻轮作系统|2023 ① 绍兴会稽山古香榧群|2013

① 桐乡蚕桑文化系统|2021

① 宁波黄古林蔺草-水稻轮作
系统|2020

① 开化山泉流水养鱼系统|2020

① 杭州西湖龙井茶文化系统|2013

➍
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图2 四川重要农业文化遗产分布

成都

乐山

广元

阿坝藏族羌
族自治州

甘孜藏族
自治州

凉山彝族
自治州

绵阳

雅
安

自贡

宜
宾

眉山 资阳

内江

泸
州

德阳
遂
宁

南充

巴
中

广安

① 石渠扎溪卡游牧系统|2020
1

1

1

1

1

2

3

1

① 美姑苦荞栽培系统|2015

① 江油辛夷花传统栽培体系|2014

② 盐亭嫘祖蚕桑生产系统|2017

③ 北川苔子茶复合栽培系统|2023

① 名山蒙顶山茶文化系统|2017

① 宜宾竹文化系统|2020

② 筠连山地茶文化系统|2023

① 苍溪雪梨栽培系统|2015

① 高坪蚕桑文化系统|2023

① 郫都林盘农耕文化系统|2020
◎

1
1
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图2 湖南重要农业文化遗产分布

岳阳市

长沙市

湘潭市
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洲
市衡阳市

郴州市

邵阳市

永
州
市

娄底市

益阳市

常
德
市

张家界市

吉首市

怀化市

1

1

2

4

1

① 花垣子腊贡米复合种养系统|2017
② 保靖黄金寨古茶园与茶文化系统|2020
③ 永顺油茶林农复合系统|2020
④ 龙山油桐种植系统|2021

① 新晃侗藏红米种植系统|2014
② 洪江山地香稻栽培文化系统|2023

① 安化黑茶文化系统|2020

① 新化紫鹊界梯田|2013

① 新田三味辣椒种植系统|2017
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图2 河北重要农业文化遗产分布

张家口市 承德市

廊
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市

保定市

石家庄市

邢台市

邯郸市

衡
水
市

唐山市

秦
皇
岛
市

沧州市

2

2

1

1

1

1

① 宣化传统葡萄园|2013
② 涿鹿龙眼葡萄栽培系统|2023

① 赵县古梨园|2023

① 涉县旱作梯田系统|2014

① 宽城传统板栗栽培系统|2014
② 兴隆传统山楂栽培系统|2017

① 迁西板栗复合栽培系统|2017

① 泊头古桑林|2023
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